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3. AT

yrin =Yl

What question do you want to answer?

Which campaign causes the lowest cost conversions to occur?

What you'll get: We'll calculate and compare the cost per incremental conversion of 2 campaigns. 348 78,

What you'll need:

a
» A Facebook ad account with active campaigns.
» Ewvents that are being tracked via a Facebook pixel, app or an offline data source.

Set Up Test

e il

How many conversions are all my Facebook ads causing?

n
—,,(F What you'll get: We'll tell you how much your Facebook ad account increases the rate at which people convert or
a purchase your product or service. ¥4 7 &8,
|
]
—

What you'll need:
» A Facebook ad account with active campaigns.

« Events that are being tracked via a Facebook pixel, app or an offline data source.
Set Up Test
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— Ad account. -
-t ‘Which campaign causes the lowest cost conversions to occur?

Test Name
Give your tast a name so that you can easily find its results later.

Test Name | Campaign 1 vs. Campaign 2

— . Campaigns
iﬁ%#jé{?im!ﬁ‘it Select 2 campaigns to compare in this test. A TEE.
Campaign 1
Campaign 2

Conversion Events

Add up ki ents fo be used as conversions in this test. You'll be able to see results per
evenl.Rﬁoiég’%é, ’

Facebook Pixel + Add Event
Events
App Events

Offline Events

Schedule
Choose a date range for your test. 8 7 #2.

Start & 2018-6-27 | @ 15-04
End ' 2018-7-25  ©15.04

Your test will start on 2018-6-27 and will run for 28X, ending on 2018-7-25.

You need at least 100 conversions before you can see results. iV m
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Create New Test

Name

1M

Test

23

Test Question

Which campaign causes the lowest cost conversions to occur?

Status

o Planned

Test Schedule

201856H27E 15:04 - 201857H25H 1504
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