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FB Strategy KPI

Reach | Ad Recall | Product

0
Weekly reach of 50% + Awareness

in all key demos:

AWARENESS

=7 %D Measurement: Brand Lift Study

Reach & Frequency

Identify engagement levels: \ j . . .
Behaviour & Interest CONSIDERATION Click number to website | Views

| Message Association
Click to Website [ Video Views,

Engagement levels etc

.............................................................

Measurement: Brand Lift Study

4 Conversions | CPA | ROAS
Conversion:

Measurement: Conversion Lift test |
Device & Subscriber Lift

Targeted Custom Audience, LAL

Online/Offline Conversions

£l
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Take a test and learn approach to drive
ROl on Facebook

lterate

Prepare & Diagnose = Scale

- Identify KPl s and attribution » Conduct a low cost test * Incrementally increase
« Set up measurement  Leverage Facebook levers spend while meeting

« Set up well campaign structure until you achieve target ROI target ROI

* Set up creative delivery (e.g. CPA, CPI)

As needed (1 to 4 weeks) Typically 3 to 6 weeks Ongoing

OPTIMIZATION

Time
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A& Website Clicks , CTR, CPC, CPM

A E CPA, Conversion, ROI , CPM
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PromDress-Female PromDress-Female PromDress-Female PromDress-Female PromDress-Female
13-18-Desktop NF-Link- 19-21-Desktop NF- 22-25-Desktop NF- 26-30-Desktop NF- 31-55-Desktop NF-
Link-oCPM Link-oCPM Link-oCPM Link-oCPM
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Creative 1: 0610 Creative 1: 0610 Creative 1: 0610 Creative 1: 0610 Creative 1: 0610
Creative 2: 0620 Creative 2: 0620 Creative 2: 0620 Creative 2: 0620 Creative 2: 0620

Creative 3: 0630 Creative 3: 0630 Creative 3: 0630 Creative 3: 0630 Creative 3: 0630
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Sophisticated Reach the people you Find more peoplelike
targeting with already know your best customers
unsurpassed accuracy
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Electronic products College student
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Online shopping, Fashion & Shopping Back bag, lace wig
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Wig Wigs. com
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Acquire new Audience (Female/male 18-24, 25-34, -Brand ads n ) éé
FATE T New comers 40% ; ( / : A -Best seller ads \é‘_ %
customers 35-44) minus last 3-day site visitors =
b 2 N
- Visitors: site visitors minus check-outs;
- Abandon shopping cart: add shopping Seasonal
Re-tar .
o Non-buyers 30% cart minus check-outs. "E;::‘:L‘_;fc’: r
- Cross-selling: target dress shoppers - Cross-selling
with accessary ads ads
Resurrect - 180-day check-out minus 30-day check- ben BEITER!
Hul ‘What is new?
potentiai-tc - .
: t Non-active 10% outs; . ‘ ‘ Radei
churn buyers - 720 day Email custom audience minus promotion
shoppers 30-day check-outs;
hange - 30-day check-outs; Loyalty program At e e
aque Rt - 720 day Email custom audience of Seasonal promotion < %500
ppe 10% buyers by average-order-value / freq. of | Specialofferfor = e iradoce us 34 i sk you
o loya buyers \Pehaegs frequent buyers " £ T30 4 ol { by
7 'z ’ - Referral
S - Fans
e | nave S b o
expand your buyers 10% S y s JEBRaion
ustome lookalike audience; -Best seller ads

- Lookalike of fans
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